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Ta x B a s e

Sales tax treatment of internet-based discount coupons has been the subject of formal

guidance from a few states, with many others starting to take notice. In this article, state

tax consultant Sylvia Dion discusses the Massachusetts Department of Revenue’s newly is-

sued guidance on the collection and remittance of sales tax on ‘‘deal-of-the-day’’ vouchers,

illustrating how sales tax should be calculated when a qualifying promotional voucher is re-

deemed for a taxable product or meal.

Massachusetts Issues Final Directive on Applying Sales Tax
To Third-Party ‘‘Deal-of-the-Day’’ Qualifying Promotional Vouchers

BY SYLVIA F. DION, CPA

W ithin the last year, several states have come for-
ward with formal guidance on the sales tax im-
plications of deal-of-the-day transactions. Spe-

cifically, states have begun to address both the charac-
ter and taxability of discount vouchers issued in
conjunction with third-party deal-of-the-day promo-
tions, and have identified the tax base on which sales
tax should be calculated upon redemption of such
vouchers. Last month Massachusetts issued Depart-
ment of Revenue Directive 12-4, ten months after hav-
ing issued the first of two working drafts. This article
details the guidance in that final directive.

Massachusetts Issues Final Guidance On
‘Deal-of-the Day’ Transactions

On July 16, 2012, the Massachusetts Department of
Revenue (the Department) issued Directive 12-4: Appli-
cation of Sales Tax to Sales and Redemption of Qualify-

ing Promotional Vouchers.1 Directive 12-4 begins by
describing a typical deal-of-the-day transaction as a
marketing technique where vendors contract with
third-party marketers to sell and distribute vouchers on
the internet at below face value to potential customers
for subsequent redemption toward the purchase of tax-
able property or meals at the vendors’ establishments.2

Noting that the promotional arrangements described
are known under various names in the marketplace, in-
cluding Deal of the Day, Groupon and LivingSocial, the
Directive defines a ‘‘qualifying promotional voucher’’ as
one that clearly states ‘‘both the time limited promo-
tional (face) value and the amount paid by the customer
for the voucher’’ and ‘‘must remain valid for redemp-
tion for at least the amount paid by the customer indefi-
nitely.’’ As discussed below, a third-party deal-of-the-
day voucher that meets this definition receives the ben-
eficial tax treatment set forth in Directive 12-4.

1 Mass. Dept. of Rev. Directive 12-4: Application of Sales
Tax to Sales and Redemption of Qualifying Promotional
Vouchers, July 16, 2012. A directive is a public written state-
ment, signed by the Massachusetts Commissioner of Revenue,
which provides details or supplementary information; clarifies
ambiguities; resolves inconsistencies; or explains or elaborates
upon issues, concerning current Department policy, practice
or interpretation. Mass. Regs. Code tit. 830, §62C.3.1(5)(b).

2 For a more detailed explanation of the mechanics of ‘deal-
of-the-day’ transactions, see ‘‘State Tax Issues to Consider
with ‘Groupons’ And Other Third-Party ‘Deal of the Day’ Pro-
grams’’, Tax Management Multistate Tax Report (Vol. 19, No.
4), Bloomberg BNA, April 27, 2012, pg. 193.
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Key Issues Addressed
Directive 12-4 addresses two key issues:
1. Whether the sale of a qualifying promotional

voucher that may be redeemed for taxable property or
meals at face value is subject to sales or use tax at the
time of sale.

2. The sales price subject to tax when taxable tan-
gible personal property or meals are purchased using a
qualifying promotional voucher.

This second issue deals with the impact of deal-of-
the-day discounts on the sales price subject to sales tax.

As to issue 1, Directive 12-4 states that tax is not due
upon the initial sale of a qualifying promotional
voucher.3 The Department concludes that the sale of
such vouchers issued by third parties should be treated
like ‘‘gift certificates’’ at the time of sale and any result-
ing tax is due when a voucher is redeemed, not when it
is issued. This means that at the point in time when the
third-party deal-of-the-day marketer charges a sub-
scriber’s credit card for the purchase of a qualifying
promotional voucher, the transaction is the equivalent
of a gift certificate sale even if the customer is purchas-
ing specific taxable products or meals.

With respect to the second issue, Directive 12-4
states that the sales price subject to tax in transactions
where the retail customer uses a qualifying promotional
voucher is ‘‘the amount paid by the customer for the
voucher plus any additional cash or other consideration
paid to the vendor by the customer in consideration for
the sale’’ of the taxable tangible personal property or
meal.4 The Directive adds that the vendor must report
that amount as gross receipts subject to tax on its sales
and use tax return, and separately state the sales tax on
any receipt issued to the customer as required by the
Massachusetts sales tax laws.5

Discussion of the Law
In its discussion of the law as it applies to the first is-

sue, the Department cites a 1981 Massachusetts Letter
Ruling6 in which the Department concluded that the
sale of gift certificates (a ‘‘Company’s transfer of the
certificates to its customers’’) did not involve a transfer
of tangible personal property within the meaning of the
sales tax law,7 and any sales tax due was to be collected
at the time when the vendor makes a sale of a meal or
other taxable sale, and the purchaser presents a gift
certificate in lieu of cash.8 In Directive 12-4, the Depart-

ment concludes that ‘‘the sale of vouchers described in
this Directive issued by third parties should be treated
like gift certificates at the time of sale; thus any tax is
due when the vouchers are redeemed, not when they
are issued.’’

For purposes of the second issue—determining the
price to which the sales tax applies—Directive 12-4
highlights the statutory definition of ‘‘sale price,’’ stat-
ing that ‘‘sale price’’ subject to sales tax ‘‘excludes (i)
cash discounts allowed and taken on sales.’’9 The Direc-
tive then points to the Massachusetts regulation on Dis-
counts, Coupons and Rebates,10 the pertinent part
which reads:

Manufacturer’s and Retailer’s Coupons. For
purposes of 830 CMR 64H.1.4(2), a ‘‘manufactur-
er’s coupon’’ is a coupon issued by the manufac-
turer, supplier or distributor of tangible personal
property to be redeemed by a retail purchaser of
that property. A ‘‘retailer’s coupon’’ is a coupon is-
sued by a retail vendor. Generally, manufacturer’s
coupons and retailer’s coupons that entitle the re-
tail customer to a reduction in the sales price at
the time of the sale will be treated like cash dis-
counts. See 830 CMR 64H.1.4(1). 11 Other types of
coupons will not be treated as cash discounts.12

[Footnotes added.]

The Directive then emphasizes that a ‘‘qualifying
promotional voucher or coupon published on the Inter-
net by a third party under a contractual arrangement
with the vendor as described in this Directive will be
treated similar to a retailer’s coupon that reduces the
vendor’s gross receipts subject to tax.’’ [Emphasis
supplied.] Directive 12-4 further adds that ‘‘during the
period of time that the promotional value is in effect (in-
cluding any voluntary extension of stated promotional
period by the vendor), the difference between the pro-
motional (face) value of the voucher and the amount ac-

3 Directive 12-4, Directive 1.
4 Directive 12-4, Directive 2.
5 Mass. Gen. L. ch. 64H, §5 requires that ‘‘[u]pon each sale

of tangible personal property taxable under the provisions of
this chapter the amount of tax collected by the vendor from the
purchaser shall be stated and charged separately from the
sales price and shown separately on any record thereof at the
time the sale is made, or on any evidence of sale issued or used
by the vendor.’’

6 Massachusetts Letter Ruling 81-4: Gift Certificates, Jan. 5,
1981.

7 See Mass. Gen. L. ch. 64H, §1(15), defining ‘‘tangible per-
sonal property’’ as ‘‘personal property of any nature consisting
of any produce, goods, wares, merchandise and commodities
whatsoever . . . but . . . not rights and credits . . . .’’

8 Letter Ruling 81-4 also concludes that when the purchaser
presents a gift certificate in lieu of cash, the ‘‘sales price’’ in-
cludes the face value of the certificate as well as any cash or

other consideration paid. It should be noted that the letter rul-
ing’s use of the term ‘‘face value’’ is intended to describe the
monetary equivalent that a customer would be given credit for
upon the presentation of the gift certificate described in the let-
ter ruling. This appears to be consistent with the description of
face value as used in Directive 12-4. Yet, the letter ruling con-
cludes that the sales price subject to tax includes the face value
of the gift certificate and appears to be at odds with Directive
12-4. However, the letter ruling is cited by the Directive strictly
for proposition of when sales tax is due, not for determining
the ‘‘sales price’’ on which the tax is calculated. Moreover, the
letter ruling addresses gift certificates, not qualifying promo-
tional vouchers.

9 Mass. Gen. L. ch. 64H, §1. The statute defines ‘‘sales
price’’ as ‘‘the total amount paid by a purchaser to a vendor as
consideration for a retail sale, valued in money or otherwise.’’
And in determining the sales price ‘‘there shall be excluded. . .
(i) cash discounts allowed and taken on sales.’’ To say that
cash discounts are excluded from sales price is to say that a
cash discount reduces sales price.

10 Mass. Regs. Code tit. 830, §64H.1.4.
11 Mass. Regs. Code tit. 830, §64H.1.4(1) states ‘‘[c]ash dis-

counts allowed and taken at the time of sale are excluded from
the sales price of tangible personal property upon which the
sales tax is based.’’

12 Under Mass. Regs. Code tit. 830, §64H.1.4(2)(c), cap-
tioned ‘‘Other Coupons,’’ coupons, certificates or vouchers is-
sued in connection with ‘‘bundled transactions’’ are not manu-
facturer’s or retailer’s coupons, and any resulting reduction in
the amount paid by the retail customer will not be treated as a
cash discount.
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tually paid by the retail customer for the voucher is ex-
cluded from the sales price subject to tax as a cash dis-
count.’’ However, ‘‘nonqualifying vouchers, including
any that do not state the amount paid by the retail cus-
tomer for the voucher, will not be treated as retailer’s
coupons and no reduction should be made to the sales
price subject to tax.’’13

In other words, a vendor should treat the difference
between the full redemption value of the qualifying pro-
motional voucher and the amount the customer paid for
the voucher as a cash discount, but cannot treat this dif-
ference as a cash discount to reduce sales price if the is-
sued voucher does not meet the ‘‘qualifying’’ criteria.

Finally, Directive 12-4 states that a vendor’s books
and records must accurately identify the source and
type of vouchers or coupons used by its customers, and
that such records must be kept for the amount of time
specified in the Record Retention Regulation,14 and
must be produced for review by the Department in the
course of an audit of the vendor.

Directive 12-4 Examples

To illustrate the application of its guidance, Directive
12-4 includes five examples.

The first example details a scenario in which a cus-
tomer purchases a third-party deal-of-the-day qualify-
ing promotional voucher for $20 which can be applied
towards a $40 restaurant meal within a one year promo-
tional period. The customer redeems the voucher within
the promotional period for a $40 meal, the exact promo-
tional value of the voucher. Because this qualifying pro-
motional voucher was used within the promotional pe-
riod, sales tax is due on the amount paid for the

voucher, or $20.15 The restaurant should report the $20
of gross receipts on its sales and use tax return.16

In the second example, the same facts apply except
that the customer’s total restaurant bill is $75. Because
the qualifying promotional voucher is redeemed within
the promotional period, the $20 deal-of-the-day voucher
discount is allowed to reduce the customer’s total bill
down to $55 ($75 - $20 = $55), which is the amount sub-
ject to sales tax. This is consistent with the Directive’s
language that sales tax is due on the amount paid by the
customer for the voucher, here $20, plus any additional
cash or other consideration paid to the vendor by the
customer at the time of sale, $35 ($75 less the $40 pro-
motional value of the voucher equals $35). In this sec-
ond example, the restaurant should report the $55 of
gross receipts on its sales and use tax return.17

The same facts once again apply to the third example
except that the customer’s total restaurant bill is $30;
$10 less than the full $40 promotional value of the
voucher. The qualifying promotional voucher is once
again, redeemed within the promotional period. How-
ever, because the customer has purchased a meal total-
ing less than the full promotional value of the voucher,
the Directive’s example advises that the restaurant
should charge the customer sales tax on the amount
paid for the voucher which bears the same ratio as the
value of the meal received to the full promotional value
of the voucher. In this case, the customer would owe
sales tax on $15, or 30/40 of the $20 amount paid for the
voucher. The restaurant should report $15 of gross re-
ceipts on its sales and use tax return.

This third example also considers that a customer
may request the restaurant to apply the unused value of
the voucher ($10) to cover his sales tax due.18 The Di-
rective emphasizes that a vendor who allows a cus-
tomer to apply the voucher’s remaining value to cover
the sales tax due must still remit the full amount of tax
due on the transaction even if the vendor did not collect
any cash from the customer.19

In a fourth example the same facts apply, i.e., a quali-
fying promotional voucher for a $40 meal at a particu-
lar restaurant is purchased for $20. However, in this ex-
ample the customer redeems the qualifying promo-
tional voucher after the expiration of the promotional
period and the restaurant honors the voucher only for
the amount the customer paid, or $20. In this case, sales
tax is due on the full $40 cost of the meal; what the cus-
tomer paid for the voucher, $20, plus the additional $20
the customer was required to pay since the voucher

13 From this point forward in the Directive, the Department
refers to the treatment of a retailer’s coupon and no longer ref-
erences manufacturers’ coupons even though Massachusetts
provides the same treatment to retailers’ and manufacturers’
coupons. The Department may have chosen to exclude further
comparison to manufacturers’ coupons because the majority
of states do not treat discounts from manufacturers’ coupons
as cash discounts allowed and taken, reducing sales price. The
Department may have realized that keeping a reference to the
treatment of a manufacturer’s coupon may cause confusion to
practitioners and taxpayers who are more familiar with how
manufacturer’s discounts are treated in other states.

14 The Massachusetts record retention regulation, Mass.
Regs. Code tit. 830, §62C.25.1, requires the preservation and
maintenance of ‘‘permanent books of account or records, suf-
ficiently accurate and complete to establish the amount of
gross income, deductions, credits or other matters required to
be shown by such person in any return of such tax or informa-
tion.’’ Records must be kept as long as their contents are ma-
terial in the administration of Massachusetts tax laws. At a
minimum, unless the Commissioner consents in writing to an
earlier destruction, the records must be preserved until the
lapse of the statute of limitations for making additional assess-
ments for the period for which the return was due. Generally,
this is three years after the due date of the return or the date
the return is actually filed, whichever occurs later. Mass. Regs.
Code tit. 830, §62C.25.1(7).

15 Directive 12-4, ex. 1. Note that the tax would be calcu-
lated based on the Massachusetts general state rate of 6.25
percent plus the additional 0.75 percent local option tax rates,
if the voucher is redeemed in a city or town that has adopted
the local tax on meals.

16 Directive 12-4, ex. 1.
17 Directive 12-4, ex. 2.
18 Although the merchant agreements of two of the most

popular deal-of-the-day marketing programs state that mer-
chants may not allow a customer to use any part of their
voucher to cover sales tax, a customer who does not use the
full value of his voucher may not wish to produce any addi-
tional cash to cover the sales tax due. In these circumstances,
many merchants may decide, as a matter of good customer re-
lations, to allow customers to apply a portion of their vouchers
to cover the sales tax due where less than the full value of the
voucher is redeemed.

19 Directive 12-4, ex. 3.
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could no longer be applied to cover the entire $40 bill.
The restaurant should report $40 of gross receipts on its
sales and use tax return.20

Finally, a fifth example includes a scenario where a
customer purchases for $150 a qualifying promotional
voucher for a $300 golf package. The package includes
non-taxable green fees normally valued at $250 and a
taxable golf cart rental fee normally valued at $50. Be-
cause the customer redeems his voucher within the pro-
motional period, sales tax is due on the amount paid for
the voucher. However, as the $150 voucher price in-
cluded both a taxable and a non-taxable component,
the discounted voucher price must be prorated based
on the relative value of the components to determine
the amount of sales tax due. In this scenario sales tax is
calculated as follows: the $50 full value of the golf cart
rental divided by the $300 total full value of the golf
package times the $150 paid for the voucher times the
sales tax rate (50/300 = 16.6 percent times $150 = $25
times Massachusetts’ 6.25 percent tax rate = $1.56 sales
tax due).21

Journey to a Final Directive; Prior Working
Drafts

On September 16, 2011, the Department released its
first draft guidance on the sales tax implications of
third-party coupon discounts in Working Draft Direc-
tive 11-XX, Application of Sales Tax to Sales and Re-
demptions of Third Party Coupons.

Working Draft Directive 11-XX applied to third-party
deal-of-the-day promotional arrangements such as
those known in the marketplace as Groupon and Liv-
ingSocial, and addressed two key issues: 1) whether the
sale of a third-party certificate is subject to sales or use
tax; and 2) what value should be used to determine the
amount subject to sales tax when taxable personal
property or meals are purchased using a third-party
certificate.22 Nine months later, on June 14, 2012, based
on public comments received, the Department issued a
second Working Draft Directive, 12-XX, Application of
Sales Tax to Sales and Redemption of Qualifying Pro-
motional Vouchers,23 which revised the working draft
directive originally released September 16, 2011.

Like the first Working Draft (11-XX), the second
Working Draft (12-XX) stated that it applied to similar
types of deal-of-the-day promotional arrangements and
addressed the same two key issues. However, there
were significant changes between the two draft direc-
tives.

The first significant difference was the second Work-
ing Draft’s addition of the defined term ‘‘qualifying pro-
motional voucher.’’ The first Working Draft Directive
(11-XX) did not describe any minimum qualifying char-
acteristics that a deal-of-the-day voucher must possess.
The second Working Draft (12-XX), as adopted by final

Directive 12-4, required that the voucher clearly state
‘‘both the time limited promotional (face) value and the
amount paid by the customer for the voucher’’ and that
the voucher ‘‘must remain valid for redemption for at
least the amount paid by the customer indefinitely.’’

The second difference between Working Draft
11-XX and Working Draft 12-XX is of particular signifi-
cance. In the later draft, the Department changed its po-
sition regarding the sales price subject to tax when a
customer redeems a third-party certificate or coupon
for taxable products or meals. In its first Working Draft
(11-XX), the Department had concluded that a certifi-
cate or coupon issued by a third-party (as described in
Draft Directive 11-XX) did not qualify as a manufactur-
er’s or retailer’s coupon, because it was issued by nei-
ther manufacturer nor retailer and, therefore, would
not be treated as a cash discount that reduces the tax-
able sales price. In the second Working Draft 12-XX
(June 2012), the Department allowed third-party deal-
of-the-day ‘‘qualifying promotional vouchers’’ to be
treated like a retailer’s coupon reducing taxable sales
price.

Of particular interest is the department’s citation to
the same Massachusetts regulation on discounts, cou-
pons and rebates24 in each working draft for its differ-
ing conclusions on the proper sales tax treatment. The
regulation was also cited in the final Directive 12-4,
which adopts the position of the second Working Draft.
The change in the Department’s position, and the con-
tinued viability of the regulation as supporting author-
ity, was accomplished by adding qualifying require-
ments for deal-of-the-day vouchers to function as retail-
er’s coupons.25 For purposes of receiving sales tax
treatment similar to a retailer’s coupon, the voucher
must clearly state both the time limited promotional
(face) value and the amount paid by the customer for
the voucher and must remain valid for redemption for
at least the amount paid by the customer indefinitely.

As the Department had already addressed the most
significant changes in Working Draft 12-XX, there was
little changed between the June 2012 Working Draft
(12-XX) and the final Directive 12-4. The only notable
change was new parenthetical language, clarifying that
any voluntary extension of the stated promotional pe-
riod by the vendor is to be included in the period of time
during which the promotional value is in effect. The im-
pact of this additional language is that a qualifying pro-
motional voucher will be treated similar to a retailer’s

20 Directive 12-4, ex. 4.
21 Directive 12-4, ex. 5.
22 See ‘‘State Tax Issues to Consider with ‘Groupons’ And

Other Third-Party ‘Deal of the Day’ Programs,’’ Tax Manage-
ment Multistate Tax Report at p. 197, (Vol. 19, No. 4),
Bloomberg BNA, April 27, 2012, for a detailed discussion of
Massachusetts Working Draft Directive 11-XX.

23 Mass. Dept. of Rev., Working Draft Directive 12-XX, Ap-
plication of Sales Tax to Sales Tax to Redemption of Qualify-
ing Promotional Vouchers, June 14, 2012.

24 Mass. Regs. Code tit. 830, §64H.1.4.
25 Both Working Drafts and Final Directive 12-4 also cited

the decision in Lisa McGonagle v. Home Depot, U.S.A Inc., 915
N.E.2d 1083. (Mass. App. Ct. 2009), appellate review denied,
455 Mass. 1108 (Mass. 2009). At issue in Home Depot was
whether the retailer engaged in unfair or deceptive practices
because it did not allow a reduction in sales price for Energy
Federation Inc. (‘‘EFI’’) coupons in the calculation of sales tax.
The court ruled in favor of the retailer, holding that it did not
engage in unfair deceptive practice, in disallowing a reduction
in the sale price, as the EFI coupons did not qualify as either a
manufacturer’s or retailer’s coupon. In Working Draft Direc-
tive 11-XX the Department inferred that the third-party deal-
of-the-day coupons were like the EFI coupons in Home Depot
and, thus, it was proper to disallow a reduction in taxable sales
price. However, in Working Draft Directive 12-XX and in Di-
rective 12-4, the Department cited the same case, but this time
distinguished the qualifying promotional voucher discounts
from the EFI coupon discounts.
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coupon even after the stated promotional period has ex-
pired, if the vendor agrees to honor the full value of the
voucher. This language also implies that the expiration
of the promotional period does not necessarily cause a
voucher to cease to be ‘‘qualifying,’’ as a voucher is
deemed to be ‘‘qualifying’’ if it includes the documenta-
tion required on its face and remains valid for redemp-
tion for at least the amount paid by the customer indefi-
nitely.

Also newly added to the final Directive 12-4, was Ex-
ample 3, which as noted earlier, illustrates how mer-
chants should calculate sales tax when a qualifying pro-
motional voucher is redeemed within the promotional
period for a taxable product or meal that totals less than
the full value of the voucher.

Effective Date
Although Directive 12-4 does not explicitly state an

effective date, the Massachusetts regulation on Public
Written Statements26 provides that a Directive is pro-
spective in effect, except to the extent that it expressly
provides otherwise.27 Directive 12-4 gives no indication
that its guidance is retroactive. Therefore, the guidance
in Directive 12-4 is prospective from the date issued,
July 16, 2012. And although Working Draft Directive
11-XX and Working Draft Directive 12-XX were indica-
tive of the Department’s position on the treatment of
third-party deal-of-the-day discounts, the guidance in
both Draft Directives was not final and, as seen in this
history of Directive 12-4, subject to change.

Still some merchants may have followed the Depart-
ment’s earlier guidance in Working Draft Directive
11-XX and charged sales tax on the full value of the tax-
able products or meals redeemed. In this case, a mer-
chant may have over-collected and over-remitted sales
tax. Merchants should be advised that although techni-
cally an opportunity to file a refund claim for over re-
mitted sales taxes may exist, the Massachusetts regula-
tion on abatements requires that a merchant first remit
any over-collected sales tax to its customers and be able
to provide substantiation to that effect.28 This means

that from a practical perspective, a merchant would
need to refund its customers the overpaid sales tax
prior to submitting an abatement claim. As the great
majority of deal-of-the-day promotions are offered by
local merchants, it is unlikely that a merchant would
make the extra effort of refunding over-collected sales
tax in order to file a refund claim. It is also unlikely that
most customers would seek a refund of a few dollars of
overpaid sales tax.29 Thus, the result is that to the ex-
tent sales tax was over-collected based on following the
guidance in the Working Draft Directive 11-XX, these
monies will likely remain with the Department of Rev-
enue.

Merchants should also be advised that in the event of
an audit, a merchant should not be penalized for failing
to charge sales tax on the full-value of the taxable prod-
ucts or meals redeemed as the guidance in Working
Draft Directive 11-XX was never final and cannot be
used by the Department’s enforcement division against
a taxpayer.

Conclusion
This evolution of Directive 12-4, and the change in

the Department’s position, highlights that until final
guidance is issued a Draft Directive is simply that – a
draft position. The length of time involved in issuing a
final Directive, as well as the fact that, to date, less than
ten states have issued formal guidance, also highlights
that states continue to grapple with the sales tax impli-
cations of deal-of-the-day instruments.30 Thus, taxpay-
ers who participate in deal-of-the-day promotions in
multiple states should note that the guidance either var-
ies from state to state or is at this time non-existent.

26 Mass. Regs. Code tit. 830, §62C. 3.1.
27 Mass. Regs. Code tit. 830, §62C.3.1(5)(f).
28 ‘‘Where an application for abatement is made by a ven-

dor subject to the sales and use tax, no refund of money shall
be made until the vendor establishes to the satisfaction of the

Commissioner, that it has repaid or credited or will repay or
credit any purchaser who has paid the tax to the vendor in the
amount for which the application is made.’’ Mass. Regs. Code
tit. 830, §62C.37.1(6)(b).

29 However, this would not preclude several taxpayers from
joining together and filing a class action suit for their collective
overpaid sales tax.

30 For an overview of guidance issued in New York, Califor-
nia, Maine, Iowa, Kentucky and Illinois, as well as an overview
of the Streamlined Sales Tax activities on developing an inter-
pretive rule, see ‘‘State Tax Issues to Consider with ‘Groupons’
And Other Third-Party ‘Deal of the Day’ Programs’’, Tax Man-
agement Multistate Tax Report (Vol. 19, No. 4), Bloomberg
BNA, April 27, 2012, pg. 193.
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